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E-commerce is a kind of trade activities that is realized electronically. 
Supported by networks, E-commerce facilitates the exchange of commercial 
information and improves the efficiency of commercial operation. It provides 
human beings with a brand-new way to carry out commercial operation, 
which greatly challenges traditional theories on competition. The new forms 
and new characteristics of competition and monopoly in E-commerce market 
render traditional antitrust theories inadequate in explaining the phenomena in 
E-commerce market. So, in E-commerce market, traditional antitrust theories 
must be expanded somehow to meet the new demand. Focusing on 
E-commerce market as its field of study, and taking into consideration existing 
relevant cases that appear in foreign E-commerce markets as well as the new 
commercial patterns and new characteristics of business competition, this 
thesis discusses the possible application of traditional antitrust theories in 
E-commerce market, such as theories concerning the definition of relevant 
markets, anticompetition agreement and enterprise amalgamate control. 
Suggestions are put forward about the possible expansion of the existing 
antitrust theories. The whole thesis is divided into three parts: preface, text 
and conclusion. And the text consists of five chapters:  
Chapter 1 introduces different understanding of E-commerce by different 
international organizations and multi-national corporations, defines the 
essence of E-commerce on the whole, and summarizes the new characteristics 
of monopoly in E-commerce market through the analysis of the marketization 
process of E-commerce.  
Chapter 2 gives a brief account of the basic theory of traditional antitrust 
law, points out that the newly developed E-commerce market is a part of the 
general environment of market economy, which must also obey the basic 
principles of a legalized market economy, preventing monopoly while 














category of the antitrust law. 
 Chapter 3 first makes comments on the theory of the definition of 
relevant markets in traditional antitrust law, describes its possible application 
and expansion in E-commerce market, and proposes that for different 
commercial modes in E-commerce market, different approaches and factors 
should be taken into consideration in defining relevant product markets and 
relevant geographical markets. It also gives some suggestions about the 
possible expansion in the application of the SSNIP in E-commerce market 
defined by relevant markets in European Union.  
Chapter 4 expounds the “Anti-competition agreement theory" in 
traditional antitrust law and its application in the antitrust regulations in 
E-commerce market, focusing on the issues of anti-competition identification 
in the information interchange agreements among Business to Business 
E-commerce mode (B2B), and the ways of expression, standard of 
identification and anti-trust control in "exclusiveness" agreements that might 
appear in the setting up of E-commerce trade platform and during the 
operation of B2B E-commerce trade.  
Chapter 5 expounds enterprise amalgamate control theory in traditional 
antitrust law concerning E-commerce market, and analyzes some real cases. 
Based on the analysis of existing well-known foreign cases, it puts forward 
suggestions about what policy guidance antitrust authorities should adopt 
under the present situation when E-commerce is developing at a fast speed. 
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期，我国的《电子签名法》也于 2005 年 4 月 1 日生效了。据不完全统计，
目前世界上至少有 20 个国家与地区已经制定、颁布了实质意义上的电子























































并获得迅速发展。国际上对电子商务的研究始于 20 世纪 70 年代末，其中






EC)翻译而来的词，在英文中与 EC 意思相近的词语还有 Electronic 
Business，Electronic Transaction，Electronic Trade，Cyber-Shoping 等等，








                                                        























国际商会（ICC）1997 年 11 月的巴黎“世界电子商务会议”（The World 














                                                        
① 世界贸易组织.Electronic Commerce and the Role of WTO[EB/OL].http://www.wto.org . 
1998-01-10. WTO Agreements and Electronic Commerce[EB/OL].http://www.wto.org. 
1998-07-15. 












































































78％，达到 9160 亿美元，到 2005 年全球电子商务规模将增长到 4.3 万亿
美元。美国在 2005 年前将继续保持其作为世界电子商务龙头的地位，年
增长率达到 68％，2005 年其规模将达到 1.56 万亿美元；其次是西欧地区，
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